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SPRING 2016

Integrated Communications

SUBJECT/CATEGORY:
Identity & Media Kit

DELIVERABLES:
Film Festival Identity & VIP Package

BRIEF:
To create an identity, visual system and VIP guest
box set for a single director focused film festival.

SOLUTION:

BAD SEEDS

A GUY RITCHIE FILM FESTIVAL

Focusing on the raw and unpolished visual nature
of Ritchie’s film library, the project’s identity takes
it's visual sensibilities from the violent nature and
shady characters that are the signatures of
Ritchie’s films.

Identity hallmarks include a rough, unpolished
and distressed aesthetic with an unpolished DIY
edge to it. Many pieces have a hand crafted,
low-tech feeling as if they have been photocopied
a few times too many..
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BAD SEEDS: A GUY RITCHIE FILM FESTIVAL

FESTIVAL ATTENDEE VIP KIT

BAD SEEDS: A GUY RITCHIE FILM FESTIVAL
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CUSTOM PLAYING CARD SET

BULLET LIGHTER
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FALL 2014
Type Systems

SUBJECT/CATEGORY:
Book design

DELIVERABLES:

Hardcover art book

BRIEF:
Research, write & layout a book about a hand
crafted artisan medium.

SOLUTION:

FOLD & PULP

Detailing the visual history of paper toys and
models around the world with the focus on
the modern urban papercraft art movement.
Focused on a clean, straight line presentation
to compliment the hard folds and creases of
papercraft toy construction.
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Visual Thinking

SUBJECT/CATEGORY:
Charity Identity

DELIVERABLES:

""""""""""""""""""""""" Branding, Poster Series, App Design,
. Charity Map & Trading Cards

CELEBIT

mdolor sitamet,
r adipisicing elit,
sed do eiusmod.

BRIEF:
Create an identity and visual system for a
social cause based organization.

SOLUTION:

CELEBIT
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FALL 2018
Packaging Il

SUBJECT/CATEGORY:
Package Design

DELIVERABLES:

Interior/Exterior One Gallon Can, Interior/Exterior
One Pint Can, Spray Paint Can, Paint Brush and a
multi-purpose Can & Bottle Wrench

BRIEF:

Create an identity and packaging for a
designer based brand extension into home
consumer paint market.

SOLUTION:
DDC: THICK & BOLD PAINT
A home paint line from Draplin Design Co.
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SPRING 2017
Nature of Identity

SUBJECT/CATEGORY:
Re-branding

DELIVERABLES:

New brand mark, style guide, product examples

BRIEF:

To create a new identity for a non-longer active com-

pany, update their core product and develop a new
market extension for them to explore.

SOLUTION:

Revision MEGO Corps, the iconic 1970’s toy company,
as a collector focused modern toy and home goods
company. Retain a sense of the old playful mark and
update it for the sophisticated modern toy collector.
Play to the nostalgic side of the know grown up adult
collector with a home goods line that plays homage
to their signature products of yesteryear.
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rebranding objective
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mego

MEGO CORP. REBRANDING
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MEGO CORP. REBRANDING
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FALL 2018
Packaging Il

SUBJECT/CATEGORY:
Package Design

DELIVERABLES:

All new brand look, packaging design for 3 core
items and a Eco-minded gift package box set.

BRIEF:

To create a new visual identity and packaging for an
existing olive oil brand. Develop a cohesive design
across three flavors, each with a unique look and feel
to the flavor while also functioning as a system.
Include a gift pack solution with an Eco-minded and
friendly design.

SOLUTION:

GAEA OLIVE OIL GIFT SET

Design focus centered around the mother earth
brand aesthetic with a color palette calling back to
the Greek nature of both the name and product.

Gift set contained within an environmentally friendly
cardboard canister with raw natural paper packag-

ing that is both in line with the design palette but
also in line with the Mother Earth theme.
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GAEA OIL OIL
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Thank you for taking the time to review my work.

Please visit schinault.com for more projects and feel free
to contact me anytime with any questions or just to chat.
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