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DAY 1: THURSDAY, MAY 19

SCREENING: 4pm, Century Riverside

SCREENING: 4pm, Century Riverside

SCREENING: 1pm, Century Riverside

SCREENING: 4pm, Century Riverside

PIKEY PUB CRAWL: 7pm, Reno RiverwalkTRIVIA FIGHT: 10pm, The Basement
GALLERY WALK-THRU: 9pm, The Basement

PULLING PUNCHES: 7pm, The Basement
Fight Choregraphy with Guy Ritchie

Storyboard gallery and walk through with Guy

Begins at Old Brige Pub

Q&A with GUY RITCHIE: 7pm, The Basement

AND TWO
LOCK, STOCK

SMOKING BARRELS

SHERLOCK
HOLMES

DAY 2: FRIDAY, MAY 20 DAY 3: SATURDAY, MAY 2 1

ROCKNROLLA

SNATCH

DAY 3DAY 2DAY 1
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2017  Knights of the Roundtable: King Arthur (in post-production)

2015  The Man from U.N.C.L.E. 

2011  Sherlock Holmes: A Game of Shadows 

2009  Sherlock Holmes 

2009  Madonna: Celebration - The Video Collection 

 video “What It Feels Like for a Girl” 

2008  RocknRolla 

2007 Suspect (TV movie) 

2005  Revolver 

2002  Swept Away 

2001 Star (BMW Films short) 

2000  Snatch. 

1998  Lock, Stock and Two Smoking Barrels 

1995  The Hard Case (short film) 

FILMOGRAPHY

BAD SEEDS 	 FILM FESTIVAL 		  VIP KIT

01 SPRING 2016 
Integrated Communications

SUBJECT/CATEGORY: 
Identity & Media Kit

DELIVERABLES: 
Film Festival Identity & VIP Package

BRIEF: 
To create an identity, visual system and VIP guest 
box set for a single director focused film festival.

SOLUTION: 
BAD SEEDS 
A GUY RITCHIE FILM FESTIVAL 
Focusing on the raw and unpolished visual nature 
of Ritchie’s film library, the project’s identity takes 
it’s visual sensibilities from the violent nature and 
shady characters that are the signatures of 
Ritchie’s films.

Identity hallmarks include a rough, unpolished 
and distressed aesthetic with an unpolished DIY 
edge to it. Many pieces have a hand crafted, 
low-tech feeling as if they have been photocopied 
a few times too many..
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PRIMARY LOGO
BULLET HOLE VERSION

PRIMARY LOGO
STANDARD VERSION
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FESTIVAL ATTENDEE VIP KIT

10 11SHAWN SCHINAULT | PORTFOLIO BAD SEEDS: A GUY RITCHIE FILM FESTIVALBAD SEEDS: A GUY RITCHIE FILM FESTIVAL



12 SHAWN SCHINAULT | PORTFOLIO



14 15SHAWN SCHINAULT | PORTFOLIO BAD SEEDS: A GUY RITCHIE FILM FESTIVAL

COMMERATIVE TICKET SET
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CUSTOM PLAYING CARD SET BULLET LIGHTER
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BRIEF: 
Research, write & layout a book about a hand 
crafted artisan medium.

SOLUTION:
FOLD & PULP  
Detailing the visual history of paper toys and 
models around the world with the focus on 
the modern urban papercraft art movement. 
Focused on a clean, straight line presentation 
to compliment the hard folds and creases of 
papercraft toy construction.

FALL 2014 
Type Systems

SUBJECT/CATEGORY: 
Book design

DELIVERABLES: 
Hardcover art book

FOLD 	 & PULP 		  THE ART OF URBAN  			   PAPERCRAFT TOYS
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BRIEF: 
Create an identity and visual system for a 
social cause based organization.

SOLUTION:
CELEB IT  
A resource to find and support charities based 
on your favorite celebrity’s preferences and 
supported organizations.

SUMMER 2014 
Visual Thinking

SUBJECT/CATEGORY: 
Charity Identity

DELIVERABLES: 
Branding, Poster Series, App Design, 
Charity Map & Trading Cards

CELEB IT
03
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I like thick paint and I can not lie

Do good work for
good people

AARON DRAPLIN

so USE IT INSIDE

thick coat interior paint
that means USE IT inDOORS

1.5 HOUR dry time
2.5 HOUR recoat time

INDOOR use
100 sq. ft. coverage

EASY clean up
soap & water

interior paint

BABE OX BLUE
one gallon • 3.79 LT

interior FLAT PAINT Ideal for family rooms, DIning Rooms, bedrooms, most rooms, dungeons & ceilings

BABE OX BLUE • 1 gallon int

SOMETHING IMPORTANT

Bacon ipsum dolor amet pariatur in pork loin, in 
culpa anim ut sunt mollit aute. Beef in voluptate 
venison duis ground round magna. Non anim 
incididunt landjaeger eiusmod turkey. Cupidatat 
incididunt filet mignon, ex aute short loin swine 
voluptate id culpa frankfurter cow flank cupim.

KIND OF IMPORTANT

Adipisicing nulla est, jowl kevin ribeye burgdog-
gen pig shankle voluptate aute. Cupim cillum 
pork chop, irure tempor mollit ribeye burgdog-
gen chicken voluptate velit. Elit aliqua enim jerky 
pork belly et salami tenderloin ham hock.

THIS MIGHT HELP YOU

Bacon ipsum dolor amet pariatur in pork loin, in 
culpa anim ut sunt mollit aute. Beef in voluptate 
venison duis ground round magna. Non anim 
incididunt landjaeger eiusmod turkey. Cupidatat 
incididunt filet mignon, ex aute short loin swine 
voluptate id culpa frankfurter cow flank cupim.

NOBODY READS THIS PART

Adipisicing nulla est, jowl kevin ribeye burgdog-
gen pig shankle voluptate aute. Cupim cillum 
pork chop, irure tempor mollit ribeye burgdog-
gen chicken voluptate velit. Elit aliqua enim jerky 
pork belly et salami tenderloin ham hock.

I like thick paint and I can not lie
 4815162342 

DDC Factory Floor
107 SE Washington St.
Unit No. 540
Portland, OR 97214 U.S.A.
thickandbold.com

Where to use: Apply on properly prepared surfaces. 
WARNING: Danger Will Robinson, Danger!
WARNING: If you scrape, sand or remove old paint you may release lead 
dust. Wear a mask.
WARNING: This is paint, not glue. Do not eat it.
CAUTION: Irritant! Like people who say “hash tag” out loud. Harmful if 
swallowed. Seriously, since when has eatting paint been a good idea? 
Never, that’s when.
May cause eye, ear or nose irritation. So do not paint your eyes, ears 
or noses and that will solve that problem. 
Avoid contact with eyes and skin, best not to breath vapors. Seriously, 
you have seen After-School Specials about this stuff. Wear protection, 
stop it, you know what we mean. Use only with adequate ventilation. 
Wash hands throughly after using. And after going to the bathroom.
Don’t do drugs kids, stay in school. 

BRIEF: 
Create an identity and packaging for a 
designer based brand extension into home 
consumer paint market.

SOLUTION:  
DDC: THICK & BOLD PAINT  
A home paint line from Draplin Design Co.

FALL 2018 
Packaging II

SUBJECT/CATEGORY: 
Package Design

DELIVERABLES: 
Interior/Exterior One Gallon Can, Interior/Exterior 
One Pint Can, Spray Paint Can, Paint Brush and a 
multi-purpose Can & Bottle Wrench

DDC PAINT: 	 THICK & BOLD
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MEGO	 CORP

05 SPRING 2017 
Nature of Identity

SUBJECT/CATEGORY: 
Re-branding

DELIVERABLES: 
New brand mark, style guide, product examples

BRIEF: 
To create a new identity for a non-longer active com-
pany, update their core product and develop a new 
market extension for them to explore.

SOLUTION:  
Revision MEGO Corps, the iconic 1970’s toy company, 
as a collector focused modern toy and home goods 
company. Retain a sense of the old playful mark and 
update it for the sophisticated modern toy collector. 
Play to the nostalgic side of the know grown up adult 
collector with a home goods line that plays homage 
to their signature products of yesteryear.
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BRIEF: 
To create a new visual identity and packaging for an 
existing olive oil brand. Develop a cohesive design 
across three flavors, each with a unique look and feel 
to the flavor while also functioning as a system. 
Include a gift pack solution with an Eco-minded and 
friendly design.

SOLUTION:  
GAEA OLIVE OIL GIFT SET 
Design focus centered around the mother earth 
brand aesthetic with a color palette calling back to 
the Greek nature of both the name and product. 

Gift set contained within an environmentally friendly 
cardboard canister with raw natural paper packag-
ing that is both in line with the design palette but 
also in line with the Mother Earth theme.

FALL 2018 
Packaging II

SUBJECT/CATEGORY: 
Package Design

DELIVERABLES: 
All new brand look, packaging design for 3 core 
items and a Eco-minded gift package box set.

GAEA 	  OIL OLIVE
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Thank you for taking the time to review my work.

Please visit schinault.com for more projects and feel free 
to contact me anytime with any questions or just to chat. 
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more at 
schinault.com




